Technology innovations are having significantly importance in human life in general and in professional life in particular. The quick expansion of information technology has refined the life of millions of people. Banking is no exception these days. Considering the growing customer expectations at present time, banks and other financial institutions have incorporated online and mobile banking technology to ease customer"s efforts. Innovations such as E-Banking technology have changed the critical structure of all banking system by lowering transaction cost. New E-Banking technology applications are used in mobile phones to check account balances, alerts and conduct other banking activities. The present study is based on to identify the factor affecting the Customer Attitude towards E-Banking Technology. One of the most important changes in the banking industry has been the customer movement from traditional branch banking to electronic banking such as E-Banking.
Introduction
Internet banking is easy reliable and convenient way to fulfill our banking needs. This Robert banking facility connects us with our banking at our convenience; we don"t have to plan our day according to bank hours, no more waiting in queue. In this method, customer gets his bank account ID and Password and he or she can check his account, pay bill and print receipt through home personal computer, mobile etc which is connect with internet. E-Banking is development of today banking system. It refers to the provision of electronic banking services via internet through personal computer (PC) or any other device with internet capabilities.
From an economic standardization in communications and internal administration increasing customer convenience and functionally and reducing cost in back office and front desk banking functions. Internet banking gives customer the ability to access virtually any type of banking services in any place and time. Today technology has become an increasingly viral element in the competitive landscape of the financial service industry. The recent developments have created a totally new service concept and service environment. The emergence of the internet has a significant impact on the diffusion of electronic banking. The present study has made an attempt to identify the customer attitude towards E-Banking services in the Punjab State by analyzing the sample of 100 customers. The factor analysis technique with rotated method was employed in order to extract the important factor (variables). 
Review of Literature

Data and Methodology
The study is based on primary data which has been collected through close ended questionnaire. The primary data required for the study has been collected from Barnala districts of Punjab State so as to make representatives of entire population. The convenience sampling technique has been used to select this district of Punjab. The sample size of 100 customers has been taken from among the population of who are using banking services. The questions related to socio-demographic characteristics such as gender, education level were also incorporated. The factor analysis technique with rotated method was employed in order to extract the important factors from a list of 10 continues variables which have been given below table-1. From this we designed a questionnaire to solicit customer"s views on a five point scale, where 1= Strongly Agree, 2= Agree, 3=Neutral, 4= Disagree, 5= Strongly Disagree. The 17 version of SPSS has been used to analyze the collected data. 
S. No.
Variables used for factor analysis 1 My bank service cost is minimum.
2
Feel safe and secure while using my bank's technology.
3
My bank service is fast and error free.
4
The behavior of my bank staff is good.
5
My bank's service timing is saving to me.
6
Easy to use my bank technology.
7
My bank's technology is personalized.
8
The risk associated with my bank's technology is low.
9
The technology of my bank is reliable.
10
My bank is easily accessible. The study is revels that 71 percent respondents are male and 29 are female. About 67 percent respondents have average age is 25 or lower than 25 and 33 percent respondents are More than 25. Then respected to education level which is about 2 percent respondents are metric, 12 is secondary, 57 is graduation, 29 is post graduation. Then types of accounts which is about 85 percent has savings account and 15 has current account. About 55 percent respondents have account in private banks and 45 have account in public banks.
Data Analysis and Interpretation
Empirical Results
Factor analysis technique has been used to obtain the empirical result. Factor analysis technique has been used to fins a small number of factors from large number of variable which are capable of explaining the observed variance in the large number of variables. There are some steps in factor analysis like:
(1) First, a correlation matrix is generated for all the variables. (2) Second, factors are extracted from the correlation matrix based on the correlation coefficients of the variables. (3) Third, the factors are rotated in order to maximize the relation between the variables and some of the factors. The study is revels that the mean, standard deviation and number of respondents who participated in the survey. From descriptive statistics two can conclude that the variable, "The Risk associated with my bank"s technology is low, My bank service cost in minimum and feel safe and secure while using my bank"s technology" has the highest mean of 2.29, 2.17 and 2.17. The study is revels that the value of the determinant of the correlation matrixes is 0.120. This is fit for factor analysis. Thus; we proceed to the factor analysis. The value of the determinant should be at least 0.000001 for the factor analysis. The value of the determinant in our study is 0.120 allow us to carry with factor analysis. The value of the determinant is greater than 0.000001 shows that there is no problem for the data reduction method in the study. In other words if at least 33 percent of the correlation coefficients are positive then we can say that correlation among the variables are positive. Sig. 0
1) The KMO measures the sampling adequacy test which should be greater than 0.500 for a satisfactory factor analysis to proceed. In our study, this value is 0.771 which allow us to proceed for factor analysis. 2) Bartlett"s test is another measure of the strength of the relationship among variables. We would like to reject this null hypothesis, because for data reduction, But in our study test value is less than 0.05 thus we can proceed for data reduction. The study is revels that how much of the variance in the variables has been accounted for the extracted variables (factors). In our study about 66 percent of the variance in the variables, my bank"s technology is personalized and 65 percent of the variance in the variables, the easy to use my bank technology is accounted for extracted factors and so on, as shown in the table-6 given above. The study is revels that the Eigen value associated with each linear component (factor) before extraction, after extraction and after rotation, before extraction SPSS had identified 10 linear components within the data set. In our study before extraction the Eigen value in terms of percentage of the variance explained about 33.41 percent of the total variance. SPSS extract all factors with Eigen values greater than 1, which leaves us with three factors, before rotation, factor 1 accounted for considerably more variance than other remaining two (33.41% compared to 10.64 and 10.29%) But after extraction it accounts for 26.12 of variance compared to 17.04 and 11.18%) in the given table above that about 54.36% of the total variance has been explained the three factors extracted and all other remaining factors are not significant. There are several things to consider about the format of this matrix. First factor consider less than 0.5 have not been displayed because we asked for these factors to be suppressed.
Using the factor loadings, the banking attributes were grouped into their respective factors and were named according to collective representation. The main findings of the study have been summarized as follows:
Factor 1
First factor consist of five variables, feel safe and secure while using my bank"s technology (0.685), My bank service is fast and error free (0.697), the behavior of my bank staff is good (0.503), the technology of my bank is reliable (0.703) and my bank is easily accessible is (0.674) factors loading. The total variance explained by factor 1 is 33.41 percent. This is named as "Technology, Promptness, reliable and accessible".
Factor 2
Second factor consist of two variables, Easy to use my bank technology (0.671), my bank"s technology is personalized (0.801) factor loadings. The total variance explained by factor 2 is 10.64 percent. This is named as "Technology and Personalized".
Factor 3
Third factor consist of two variables, my bank service cost is minimum (0.723), the risk associated with my bank"s technology is low (0.596) factor loadings. The total variance explained by factor 3 is 10.29 percent. This is named as "Technology and Services".
Conclusion
The present study is based on to identify the factor affecting the Customer Attitude towards E-Banking Technology. The primary data required for the study has been collected from Barnala districts of Punjab State so as to make representatives of entire population. The convenience sampling technique has been used to select this district of Punjab. The sample size of 100 customers has been taken from among the population of who are using banking services. The 71 percent respondents are male and 29 are female. About 67 percent respondents have average age is 25 or lower than 25 and 33 percent respondents are More than 25. Then respected to education level which is about 2 percent respondents are metric, 12 is secondary, 57 is graduation, 29 is post graduation. Then types of accounts which is about 85 percent has savings account and 15 has current account. About 55 percent respondents have account in private banks and 45 have account in public banks. The 17 version of SPSS has been used for analysis purpose.
The factor analysis technique has been used and the factor analysis using principle component extraction method with varimax rotation has extracted three factors which explained the 54.36 percent of the total variance. First factor consist of five variables, feel safe and secure while using my bank"s technology (0.685), My bank service is fast and error free (0.697), the behavior of my bank staff is good (0.503), the technology of my bank is reliable (0.703) and my bank is easily accessible is (0.674) factors loading. The total variance explained by factor 1 is 33.41 percent. This is named as "Technology, Promptness, reliable and accessible". Second factor consist of two variables, Easy to use my bank technology (0.671), my bank"s technology is personalized (0.801) factor loadings. The total variance explained by factor 2 is 10.64 percent. This is named as "Technology and Personalized". Third factor consist of two variables, my bank service cost is minimum (0.723), the risk associated with my bank"s technology is low (0.596) factor loadings. The total variance explained by factor 3 is 10.29 percent. This is named as "Technology and Services". Here we found that a few important factors attracts the customer more in using the bank"s technology followed by variable "My bank service is fast and error free, My bank"s technology is personalized and My bank service cost is minimum".
